authors must give away their articles to a publisher so the business model will work. The publishers, in turn, sell print advertising, reprints, subscriptions and charge other fees to create and maintain a tidy business. According to Nature, in 2013, the net profit margin for science publishers before tax was estimated at 30%-50%, depending on the publisher and some other circumstances. https://psgsc.wisc. But where is the author in all of this? Years ago, we recognized the fundamental problem. The author needs to own the article! Thus, the author controls who can access it and how it can be used in the future. Today, the same dynamic is playing out in the public arena, not with scientific manuscripts, but with all personal and business data. Who owns all of these data?
Data is the new oil, and there are going to be land grab arguments and fights over who owns it. The battles are beginning. The new appliances you are purchasing are becoming part of the socalled "Internet of Things" (IOT) and will generate data streams. Do you want to own these data? You should be prepared to fight for it.
In fact, you may not even be given access to it. Rather, the manufacturers intend to collect the data, analyze it, repackage it and sell it. 
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